
The key to 
engaging 
social media 
content



* A powerful learning tool 
across all platforms.
* What type of content do your 
audience respond BEST to?
* What content is working well 
for your competitors?
* What can you learn from 
your previous content 
performance?

Social Media Insights



Meta



Instagram



Instagram



*What type of content is the most 
successful for you? Does this differ 
across your SM platforms?

*What type of content is the least 
successful for you? Does this differ 
across your SM platforms?

*Do you notice a difference when 
sharing Promotional Vs Personal 
content?

*Is LIVE content working for you? Are 
you using it?

*Explore competitors content.

Explore your 
insights…



Our recommended 
software, apps 
and video tools!

*Canva

*Boomerang

*Photogrid

*Time Lapse Video

*Slow-mo Video

*Panoramacrop



Canva

• *Perfectly sized SM graphics 

for each platform

*Free, easy & fun to use

• *Create and edit video 

content

*ORIGINAL, branded content!

• * A great tool to ensure brand 

continuity







Boomerang

*A mini video that plays 
forward and backward 
repeatedly.
*Sees very high 
engagement levels.
*On trend!
*Popular on Instagram but 
can be shared on all 
platforms.





Photogrid

*Allows you to create 
a collage of videos & 
photos...
*Stand out from the 
crowd
*Do something 
different





Timelapse

*Shorten a long event 

into an interesting format

*Perfect demos, makers, 

running events, setting 

up for events etc…

*Free to use from most 

phones



Slow-motion

*Visually 
interesting
*Emphasise a 
process
*Free to use from 
most phones



InShot

*Quickly and easily 

edit video content 

from you phone



Panoramacrop

*Create swipeable panoramic shots – Insta, LinkedIn and 
Facebook (Carousel)

*Add frame to ensure your photo is the perfect dimension

*Create grid effect for your Instagram profile





*80% of audiences prefer watching 
live video from businesses as 
opposed to reading a blog.
*85% of non-live videos are 
watched with the sound off – 
subtitles are important!
*User generated content hugely 
builds trust in your brand & 
business!
*Infographics can increase website 
traffic by 15% & are used 
increasingly in the B2B sector.

*Tweets with images receive 150% 
more retweets than tweets without 
images.
*40% more engagement on posts 
with faces in the visual. 
*



*Give something back! 
What do your audience 
want?
*Align content to your 
Social Media aims & wider 
business goals
*The majority of your 
content can be used 
across the platforms. But…
*Include key 
words/phrases/hashtags

*Video, video, video!
*Showcase the people 
behind the business
*Consistent activity



Rule of Thirds

Business news/promo

Industry & Local news

Behind the Scenes



• Website content & blog articles

• Canva content creation

• Testimonials

• Quotes

• Top tips

• #MeetTheTeam

• Consider Campaigns

• How-to/Demo videos

• Top 10s/countdowns (video/GIF)

• Questions and polls – invite 
interaction

Don’t forget to Look in the diary!



• Trending stories & National 
Days
• Top tips from other sources
• News stories
• Blogs
• Local news
• Charitable news

• User-generated content – 
customer pictures, reviews

• Consider your business – 
charity affiliations/sponsorship 
etc…



The most important 
element!

• People like to see people – 
social media is social by definition
• Show the people behind the 
brand
• People are interested in 
processes and what goes on 
behind the scenes. 
• Don’t assume people are not 
interested in your day to day 
activities.
• Being spontaneous – “think 
Social Media” – WhatsApp groups
• Behind-the-scenes content – 
showcase personality
• Competitions



Homework!

Discuss and review 
content ideas for 
the rule of thirds:

BUSINESS 
NEWS/PROMO

INDUSTRY NEWS 
& UPDATES

PERSONALITY

- What sort of content 
will you include in each 

section? Discuss!
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